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Out of Harm's Way  - Taking the violence out of drug use  
In recent times there has been much discussion about drug use and violence in the community. 
Although much of the recent attention relates to methamphetamine, the use of a range of drugs 
can lead to aggression or violent behaviour. This resource is aimed to give the reader some simple 
tips on how to deal with a range of aggressive behaviour that may occur after taking drugs. The 
resource discusses the warning signs to look out for and how to intervene appropriately at a range 
of different levels. Written with drug users and their friends in mind, it is also suitable for frontline 
health professionals to assist them in their interactions with clients.  
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